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In 2007 Toronto Autoshow, Nissan made a leap by
showing information in a new and innovative way,
a Switch Wall technology with a rear projection.
The display was intelligently integrated into
the event booth wall and showcased a prototype
of Nissan Urge. The result was a unique

experience few visitors could resist.
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In 2008 Autoshow, we want to continue capturing attention of all visitors
with captivating presentation and content, but we want to take if further...

350 Z MAXIMA ALTIMA SENTRA VERSA

/ Convert visitor attention ; ; Convert visitor interest \

into interest by creating into a lead by adding
the ability to show info about the ability to capture
specific vehicle they are Contest entries, Brochure,
interested in through and Test Drive requests.
simple yet powerful These request can be uploaded

\ interactive experience. / \to Nissan and Dealers nightly./




Expected Goals & Results
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Step 1: Engage
Capture attention of
event visitor by content
played on switch wall.

N O

ya O\

Step 2: Connect

i) Entertain and educate the
visitor through the rich

and interactive +1 panel.
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Step 3: Activate
Take advantage of the
generated interest and ask
if they would like a real
test drive or brochure.

PURCHASE
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Step 4: Convert
Continue communicating

with the prospect. Create
a connection between the
event and online/dealer.
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Please Note
These numbers
are based on
relevant research
and current event
conversion rates.

Goal #1
20% higher brand
perception
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Measured by
Answers to brand attribute
questions on +1 panel
vs answers on the kiosks
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Goal #2
5% people looking
at the wall will want to
interact with +1 panel
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Measured by
Number of visitors
accessing the +1 panel
for minimum 10 seconds
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Goal #3
10% more people who
interact with the +1 panel
will give their contact info.
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Measured by
Number of Leads
captured via +1 panel
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Last year’s results (brand impact based on kiosk brand attribute questions):

10,000 by-standers
Brand impact +30%

(none / not tracked)

(none / not tracked)

(none / not tracked)

Expected results for Toronto Autoshow:

Max. # of engaged visitors in a 10 day / 80 hr show (avg. 1 every 10 min.)

10,000 by-standers
Brand impact +50%

500 engaged visitors *
(at 5% conversion)

/

50 leads
(at 10% conversion)

Resulting 2.5 sales
(at 5% conversion)




+1 Control Panel Location (front view)

Located a short distance \
from the wall itself, the +1
Control Panel is semi-

transparent allowing full view
of the wall behind it (or large

plasma screen). It central
location also makes it visible
\from every area of the booth.




+1 Control Panel Location (overhead view)

7 panels in the entire switch wall

5 Center panels are showing integrated content
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Area where visitors
Can hear the sound
Using Directional

Audio Speakers
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+1 Control Panel can also see the
5 panels behind it (or a large
plasma touch screen for
better content contrast)
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+1 Panel... the difference of being in Control

1

Featured
Vehicle
Mode

2

Interactive
Mixed
Mode

3

Auto-play
Screensaver
Mode

4

Integrated
Lead Info
Capture

3}

Secure
Admin
Area




1: Featured Vehicle Mode

The 2 edge panels
remain on and display
key information on the

vehicle inside (e.g. GTR)

The 5 inside panels
remain off (transparent)
allowing visitors to view
the vehicle behind them




2: Interactive Mixed Mode

The 5 inside panels remain on
and show content based on
actions performed on the touch-
sensitive +1 control panel
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4 The 2 edge panels
remain off to allow partial
access to the vehicle
hidden behind the panel
wall
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Touch-sensitive +1 control panel acts\
as an interactive space allowing
visitors to access vehicle-specific
information and view key related
content on the big wall, NOT simply
showing the same content as the +1
control panel.




3: Auto-Play Screensaver Mode

The 5 inside panels remain on
and show pre-programmed
content, like a screensaver.
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While the back wall remains in
screensaver mode, the +1

control panel remains active.
Visitors can use it to access
\ other vehicle information. j

4 The 2 edge panels
remain off to allow partial

access to the vehicle
hidden behind the panel

\ wall j




4: Integrated Lead Info Capture
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The interactive +1 control panel
will also allow visitors to request
information (contest entry,

general info, brochure, test drive)
for all Nissan vehicles. P

NISSAN.
THE OFFICIAL TRUCKS AND SUVs O

The interactive +1 control panel
will feature an on-screen
keyboard to allow visitors to
enter their contact information.

A SHIFT CAN CHANGE A FAN. A PLAY.
A YOU ARRIVE TO IT.
tin b th

starts befors the

The interactive +1 control panel is
run by a standard computer,
connected to the Internet, and
with full ability to upload lead
information on daily basis. )
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The interactive +1 control panel
will include a back-up solution to
run even if the big wall is not
present (and can therefore run in
all Autoshow locations).
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5: Secure Admin Area
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NISSAN.
THE OFFICIAL TRUCKS AND SUVs OF THE CFL".

At any time, a trained CSR can
access a secure admin area to
trigger the 3 modes:

Admin area can be used to
provide basic metrics like # of
leads captured.

1. Featured Vehicle Mode

A SHIFT CAN CHANGE A FAN. A PLAY.
A YOU ARRIVE TO IT.
tin b th

2. Interactive Mixed Mode

starts befors the
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3. Auto-Play Screensaver Mode _
Admin area can be used to

upload captured leads to Nissan
server for processing.

+ Niszan Global | Canada

Admin area can be used to
train CSRs and admin staff on
the use of the +1 Control Panel,
Pocket PCs, as well as kiosks.
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